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INTRODUCTION
The Metaverse is a limitless landscape that offers endless possibilities; an opportunity
to create, transform, and transition value; the next step in the evolution of Blockchain
(and the Internet) as a whole. C6Digital is developing a world class events metaverse
ecosystem. The platform provides a seamless convergence of our physical and digital
lives, creating a unified, virtual community for people to attend business events, social
events, concerts, sporting events, and private meetups. We are using the most
advanced technology in VR, cloud computing, blockchain and graphic engines.
 
The C6Digital Eventverse™ is an end-to-end platform for running various types of
events, stunning virtual venues amplify user experiences, while real-time chat and
interaction bring an audience together like never before, during, and after the event.
Events can be completely different ranging from a business meeting to an
entertainment event with thousands of participants. C6Digital will host separate
locations for different types of events without the need to connect with 3rd party
providers. C6Digital plans to support cybersports and will become a platform for
competitions and tournaments. By creating this element C6Digital will attract not only
users interested in the metaverse, but also various businesses, NFT artists, and
others that benefit from virtual events.

Socializing and building relationships propel us forward as a society in many ways.
The technological development since the age of personal computing has allowed us
to progress at levels that would have been unthinkable only a century ago. This
progress has brought about new opportunities and freedoms for people around the
world.  We are truly at the dawn of a new age, thanks to breakthrough technologies. 
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From the arrival of the very first video game, the excitement around the use of
computers for entertainment has grown into a major pastime for countless people of
all ages.  The term “metaverse” has far greater meaning as it offers far wider usage
such as in entertainment, education, training, communication, the ability to earn
currency, travel, cultural enrichment, and anything else that can be imagined. 

C6Digital has created its own digital currency $CDIG token that will be used as a
utility token inside the metaverse ecosystem. All transactions within the C6Digital
ecosystem will require $CDIG. Users must acquire the token in order to buy event
access tickets, upgraded avatars, NFTs, and other items within the ecosystem.
Holding certain benchmark amounts of $CDIG will give its holders access to VIP
areas, features, special pricing, and other benefits. The tokenomic design associated
with $CDIG went through many iterations before the final model was agreed upon by
the core team. Our goal was to create a token with multiple utility functions.

OUR VISION
C6Digital strives to be the most realistic platform in the metaverse. Currently, users in
the metaverse have only one option for depicting themselves which consists of
cartoonish, unrealistic versions of what they truly look like. C6Digital aims to provide
its users with alternate, more realistic options of depicting themselves in the
metaverse. Our team is committed to showcasing their individualities and
distinctiveness.
 
People, brands, and organizations that are looking to showcase themselves, their
brands, or their products in the highest quality will make C6Digital the place where
they can demonstrate their desired experience. 

The metaverse will mean different things to different people. Many will be attracted to
the social aspect or gaming, while others will see the opportunity for business,
acquisition, and investment. The idea that we will be able to do everything in the
metaverse that we do in real life, but without restrictions, allowing you to really expand
your mind, will naturally attract every type of person.
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OPPORTUNITIES IN THE METAVERSE

THE METAVERSE OFFERS OPPORTUNITIES TO:

The elements of the digital age are converging at scale. The metaverse is the driving
force bringing these elements together in a unified, immersive experience. 

There is no one virtual world but many worlds, which are taking shape to enable people
to deepen and extend social interactions digitally.

Whether it’s large tech companies such as Microsoft planning to create realistic
workspaces, or Travis Scott holding a concert in Fortnite, the opportunities presented by
interactive, digital worlds seem limitless. The metaverse will likely infiltrate every sector in
some way in the coming years, with the market opportunity estimated at over $1 trillion in
yearly revenues. (6)

Companies of all shapes and sizes are entering the metaverse in different ways,
including household names like Walmart, Nike, Gap, Verizon, Hulu, PWC, Adidas, Atari
and others. (7) Business leaders around the world are now asking themselves, “What is
our metaverse strategy? What are we supposed to be doing in the metaverse? What
exactly is the metaverse?”

Transact $54B 
Every year, $54 billion are spent on virtual goods, almost double the amount
spent buying music (1)

Socialize 60B 
Approximately 60 billion messages are sent daily on Roblox (2)

Create $80M 
GDP for Second Life was approximately $650M in 2021 with nearly $80M
USD paid to creators (3)

Own $41B 
Non-fungible tokens (NFTs) currently have a market cap of $41 billion (4)

Experience 200
200 strategic partnerships to date with The Sandbox, including Warner Music
Group to launch a music-themed virtual world (5)
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THE METAVERSE AND WEB 3.0
Web 3.0 has the potential to be just as disruptive and to usher in a significant paradigm
shift as Web 2.0 did. The fundamental ideas of decentralization, openness and increased
consumer usefulness form the foundation of Web 3.0. Web 3.0, often known as Web 3, is
the next step in the development of the internet.

Web 3.0 is highly decentralized, driven by machine learning and artificial intelligence, and
leverages blockchain technology. The result is real-world human communication. Users
retain control over their data and content, and they can sell or trade their data without
losing ownership, risking privacy or relying on intermediaries. In this business model,
users can log into a website without having their internet identity tracked. The Web of
today is static and unable to adjust to the individual needs of each person experiencing it.
 
Key to the innovation in Web 3.0 is the digitization of assets via tokenization.
Tokenization converts assets and rights into a digital representation, or token, on a
blockchain network. Cryptocurrency and fungible tokens are forms of digital currency that
can easily be exchanged across networks, driving a new business model that
democratizes finance and commerce. Non fungible tokens (NFTs) are units of data that
represent unique assets such as avatars, digital art, or trading cards, that can be owned
by users and monetized for their own gain.
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C6DIGITAL EVENTVERSE™
The benefits to operating virtual events as opposed to in-person events are many. These
include: more participants, speakers, and interactions, and less overhead costs as well as a
reduction of the impact on our planet. C6Digital is committed to discovering and implementing
better ways to operate and manage virtual events, conferences, town halls, product launches,
etc. while keeping that human touch that we all need.
 
C6Digital will provide its users with a platform for social gatherings ranging from small groups
of 10 individuals to crowds with 100,000 or more attendees. Keynote speakers will be able to
join events/conferences without leaving their homes and in-person events will be designed to
provide attendees an ultimate experience.
 
The C6Digital Eventverse™ is being built using the most advanced technology in VR, cloud
computing, blockchain and the hyper-realistic graphic engine of Unreal 5 that will drive all of
our VR events. The environment will contain high-fidelity objects and models to enhance the
user experience.
 
The hyper-realistic metaverse of C6Digital will be world class when it comes to giving users
exceptional virtual experiences. It allows people to do the things they normally do in real life
but in an amazingly hyped-up manner. The C6Digital metaverse will be an avenue for
immersive experiences that bring value to users in real life.

Realistic production
C6Digital is developing impressive experiences and environments in extended reality VR  for
B2B events, entertainment events, concerts, and more. Transport your audiences into
realistic virtual spaces that elevate your brand and create an immersive experience.

AI-powered articles
Automatically turn every session into a searchable, interactive article. Accessible in Real-time
captions, foreign subtitles and dubbing for every session.
 
Pro production
World-class service to plan, manage and produce your event, with playbooks, contingency
planning and daily project plans. Multi-scanned and perfectly post-produced high-quality
avatars for AAA games, movies and enterprise use cases
 
Real-time event insights
Detailed, real-time analytics covering the entire lifecycle of your event.

Built for engagement
Meeting suites, chat, real-time Q&A, polls and quizzes, in event gaming.

Multiple VR event venues
The C6Digital Eventverse™ allows users to host events in multiple VR environments and
venues, music and concerts, art and virtual exhibits, and corporate events.
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EVENT VENUES
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No attendee limits

No sound/stage costs

No insurance

No print material

No security

No travel costs

Controlled environment
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BENEFITS OF METAVERSE:

METAVERSE EVENTS VS IN-PERSON EVENTS

THE MARKETING PLAN
The C6Digital ecosystem will target businesses and individuals that want to plan a virtual
event but lack the knowledge and infrastructure to do so. The company will leverage its
extensive network of C-suite technology business executives, music, entertainment, and
sports industry executives and insiders.

The company will advertise its services through social media channels including paid, use
of influencers in crypto and gaming, metaverse events such as concerts and exhibitions,
sponsorship of major industry events, sports and culture, C6Digital merchandise,
webinars, conferences.

C6Digital will generate revenue from multiple streams to include event fees, advertising
and corporate sponsorship, third party games, competitions and lotteries, avatars and
merchandise.
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TYPE OF EVENTS TO BE SPONSORED:

Comedy

Music Artists
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Staff Training & 
Onboarding

Workshops

Conferences

Award Ceremonies

Q&A Sessions

Announcements 
& Updates

Seminars
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Visual Artists

Motivational Speakers

TED Talks

Chefs/Cooking
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0     5
0     4
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BUSINESS EVENTS ENTERTAINMENT EVENTS 

Sporting Events
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WHAT IS $CDIG
CDIG token is a utility token that is the primary currency used throughout the entire
ecosystem. The token has been launched on the Binance Smart Chain (BEP20). The
tokenomic design associated with $CDIG went through many iterations before the final
model was agreed upon by the core team. Our goal was to create a token with multiple
utility functions.

All transactions within the C6Digital ecosystem will require $CDIG. Users must acquire the
token in order to buy event access tickets, upgraded avatars, NFTs, and other items within
the ecosystem. Holding certain benchmark amounts of $CDIG will give its holders access
to VIP areas, features, special pricing, and other benefits. 

$CDIG Utility
$CDIG is a Utility Token by nature and design, it is a consumptive token that is to be used
for our future Metaverse events. The token is a currency specifically made for and used
within the C6Digital ecosystem.

Smart Contract Address: 0x74Aa1B8De994239Ae0e1e01BBBeBC7e430E31a88

          



Marketing and Advertising 1.0B
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TOKENOMICS

Total supply: 5 Billion

Liquidity pool 0.5 B

Future Burn Events 1.5 B

Presale 1.5 B

Core Team 0.5 B

Marketing and Advertising 1.0 B

Future Burn Events 1.5 B

Core Team 0.5 B

Liquidity Pool 0.5 B

Presale 1.5 B

Note: Core development team tokens and liquidity pool tokens locked at launch.



Q2 2023

Software Development Started
C6Digital Website Launch
Whitepaper Launch
Metaverse Concept Mockups
Token Presale Starts

Certik Audit Starts
Initial Exchange Listings 
Third Party Games Integration
Advertising Campaigns Start
Press Releases to Major Outlets

Q3/Q4 2022

Q1 2023

Q3 2023

Viral Marketing Campaign Starts
Community Building on Discord
Software Development continues
Token Presale Ends

Metaverse Goes Live
Webinars and Conferences
Metaverse Events Such as 
Concerts and Exhibitions
Sponsorship of Industry Events, 
Sports, Culture

Project Joint Ventures
NFT Minting Site
Token Staking Goes Live
Major Exchange Listings

Q4 2023



DISCLAIMER 
The information shared in this whitepaper is not all-encompassing or comprehensive and
does not in any way intend to create or put into implicit effect any elements of a
contractual relationship. The primary purpose of this whitepaper is to provide potential
token holders with pertinent information in order for them to thoroughly analyse the
project and make an informed decision. 

Prior to your participation in the purchase of CDIG tokens, we strongly advocate a careful
study of this whitepaper all the documents associated with the same, including the
contract in relation to the purchase of the same. You may even engage the services of
appropriate experts to help you with investment analysis. 

Certain statements, estimates and financial information featured in this whitepaper are
forward-looking statements that are based on and take into consideration certain known
and unknown contingencies and risks which in eventuality may cause the estimated
results or may differ factually and substantially from the featured estimates or results
extrapolated or expressed in such forward-looking statements herewith.

17



REFERENCES
1 MatthewBall.vc, June 2021. ‘Payments, Payment Rails, and Blockchains, and the 
Metaverse.’ Available at: https://www.matthewball.vc/all/metaversepayments. 

2 Bloomberg Intelligence Podcast, November 2021. ‘Developments, Investments & 
Experiences in the Metaverse.’ Into the Metaverse. 
https://podcasts.apple.com/us/podcast/developments-investments-experiences-in-the- 
metaverse/id1593908027?i=1000540906629. 

3 Zdnet.com, January 2022. ‘High Fidelity invests in Second Life to expand virtual world.’ 
Available at: https://www.zdnet.com/article/high-fidelity-invests-in-second-life-to-expand- 
virtual-world/. 

4 Bloomberg, ‘NFT Market Surpassed $40 Billion in 2021, New Estimate Shows.’ 
Available at: https://www.bloomberg.com/news/articles/2022-01-06/nft-market-surpassed- 
40-billion-in-2021-new-estimate-shows. 

5 LedgerInsights.com, January 2022. ‘Warner Music partners with Sandbox blockchain 
game for music events.’ Available at: https://www.ledgerinsights.com/warner-music- 
partners-with-sandbox-blockchain-game-for-music-events/. 

6 Grayscale, November 2021. ‘THE METAVERSE Web 3.0 Virtual Cloud Economies.’ 
Available at: https://grayscale.com/wp 
content/uploads/2021/11/Grayscale_Metaverse_Report_Nov2021.pdf.

7 CNBC.com, January 2022. ‘Walmart is quietly preparing to enter the metaverse.’ 
Available at: https://www.cnbc.com/2022/01/16/walmart-is-quietly-preparing-to-enter-the- 
metaverse.html. 

CNBC.com, November 2021. ‘Nike is quietly preparing for the metaverse.’ Available at: 
https://www.cnbc.com/2021/11/02/nike-is-quietly-preparing-for-the-metaverse-.html. 

Marketing Dive, October 2021. ‘Verizon showcases 5G with metaverse treasure hunt.’ 
Available at: https://www.marketingdive.com/news/verizon-showcases-5g-with- 
metaverse-treasure-hunt/607746/. 

18

https://www.matthewball.vc/all/metaversepayments.
https://www.matthewball.vc/all/metaversepayments.
https://podcasts.apple.com/us/podcast/developments-investments-experiences-in-the-metaverse/id1593908027?i=1000540906629.
https://podcasts.apple.com/us/podcast/developments-investments-experiences-in-the-metaverse/id1593908027?i=1000540906629.
https://podcasts.apple.com/us/podcast/developments-investments-experiences-in-the-metaverse/id1593908027?i=1000540906629.
https://www.zdnet.com/article/high-fidelity-invests-in-second-life-to-expand-virtual-world/
https://www.zdnet.com/article/high-fidelity-invests-in-second-life-to-expand-virtual-world/
https://www.zdnet.com/article/high-fidelity-invests-in-second-life-to-expand-virtual-world/
https://www.bloomberg.com/news/articles/2022-01-06/nft-market-surpassed-40-billion-in-2021-new-estimate-shows.
https://www.bloomberg.com/news/articles/2022-01-06/nft-market-surpassed-40-billion-in-2021-new-estimate-shows.
https://www.bloomberg.com/news/articles/2022-01-06/nft-market-surpassed-40-billion-in-2021-new-estimate-shows.
https://www.ledgerinsights.com/warner-music-partners-with-sandbox-blockchain-game-for-music-events/
https://www.ledgerinsights.com/warner-music-partners-with-sandbox-blockchain-game-for-music-events/
https://www.ledgerinsights.com/warner-music-partners-with-sandbox-blockchain-game-for-music-events/
https://grayscale.com/wp%20content/uploads/2021/11/Grayscale_Metaverse_Report_Nov2021.pdf.
https://grayscale.com/wp%20content/uploads/2021/11/Grayscale_Metaverse_Report_Nov2021.pdf.
https://www.cnbc.com/2022/01/16/walmart-is-quietly-preparing-to-enter-the-metaverse.html.
https://www.cnbc.com/2022/01/16/walmart-is-quietly-preparing-to-enter-the-metaverse.html.
https://www.cnbc.com/2022/01/16/walmart-is-quietly-preparing-to-enter-the-metaverse.html.
https://www.cnbc.com/2021/11/02/nike-is-quietly-preparing-for-the-metaverse-.html.
https://www.cnbc.com/2021/11/02/nike-is-quietly-preparing-for-the-metaverse-.html.
https://www.marketingdive.com/news/verizon-showcases-5g-with-metaverse-treasure-hunt/607746/
https://www.marketingdive.com/news/verizon-showcases-5g-with-metaverse-treasure-hunt/607746/
https://www.marketingdive.com/news/verizon-showcases-5g-with-metaverse-treasure-hunt/607746/


Coindesk, January 2022. ‘Hulu Targets ‘Streamers of Tomorrow’ as It Seeks Candidates 
With Metaverse, NFT Backgrounds.’ Available at: 
https://www.coindesk.com/business/2022/01/15/hulu-targets-streamers-of-tomorrow-as-it- 
seeks-candidates-with-metaverse-nft-backgrounds/. 

Wall Street Journal, January 2022. ‘Accounting Firms Scoop Up Virtual Land in the 
Metaverse.’ Available at: https://www.wsj.com/articles/accounting-firms-scoop-up-virtual- 
land-in-the-metaverse-11641599590/. 

Adidas.com, January 2022. ‘Adidas Originals and Prada Announce a First-Of-Its-Kind 
Open-Metaverse & User-Generated NFT Project.’ Available at: 
https://news.adidas.com/originals/adidas-originals-and-prada-announce-a-first-of-its-kind- 
open-metaverse---user-generated-nft-project/s/30a29dad-6ded-4302- ae40- 
f9f2338e7298. 

DataDrivenInvestor, December 2021. ‘Atari Token: Going Metaverse With the Atari 
Casino.’ Available at: https://medium.datadriveninvestor.com/atari-token-going- 
metaverse-with-the-atari-casino-1deb037959ab. 

19

https://www.coindesk.com/business/2022/01/15/hulu-targets-streamers-of-tomorrow-as-it-seeks-candidates-with-metaverse-nft-backgrounds/
https://www.coindesk.com/business/2022/01/15/hulu-targets-streamers-of-tomorrow-as-it-seeks-candidates-with-metaverse-nft-backgrounds/
https://www.coindesk.com/business/2022/01/15/hulu-targets-streamers-of-tomorrow-as-it-seeks-candidates-with-metaverse-nft-backgrounds/
https://www.wsj.com/articles/accounting-firms-scoop-up-virtual-land-in-the-metaverse-11641599590/
https://www.wsj.com/articles/accounting-firms-scoop-up-virtual-land-in-the-metaverse-11641599590/
https://www.wsj.com/articles/accounting-firms-scoop-up-virtual-land-in-the-metaverse-11641599590/
https://news.adidas.com/originals/adidas-originals-and-prada-announce-a-first-of-its-kind-open-metaverse---user-generated-nft-project/s/30a29dad-6ded-4302
https://news.adidas.com/originals/adidas-originals-and-prada-announce-a-first-of-its-kind-open-metaverse---user-generated-nft-project/s/30a29dad-6ded-4302
https://news.adidas.com/originals/adidas-originals-and-prada-announce-a-first-of-its-kind-open-metaverse---user-generated-nft-project/s/30a29dad-6ded-4302-
https://medium.datadriveninvestor.com/atari-token-going-metaverse-with-the-atari-casino-1deb037959ab.
https://medium.datadriveninvestor.com/atari-token-going-metaverse-with-the-atari-casino-1deb037959ab.
https://medium.datadriveninvestor.com/atari-token-going-metaverse-with-the-atari-casino-1deb037959ab.

